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Carbon County movie night fundraiser nets more than $1,000

From Kristen Herr, Carbon County Library System Director:

| wanted to share with you an awesome fundraiser we just had. Every spring the Soroptimist
Club hosts a movie premiere at the movie theatre. They serve gobs of hors d'oeuvres and have
door prizes. We wanted to do something similar but we had just done a soup bowl dinner and
we didn't want to do a lot of work. We also didn't want to steal Soroptimist's thunder.

The movie theatre held Where the Wild Things Are for about 3 weeks. They then charged us
$150 to rent the theatre on Friday at 6 pm. We sold tickets for $10 and $7.50 per kid. There
were door prizes and Wild Things magnets for everyone who showed up in pajamas (almost
everyone showed up in pjs). They also got $1 off at the concession stands (no food prep by the
foundation).

On Tuesday morning, we hadn't sold any tickets and | was a little disappointed. A couple of our
foundation members went to the schools and read the book. We had 180 tickets to sell and we
sold 186, turning about 20 people away at the door. There was minimal prep work. We didn't
even pay for an ad in the paper. It took about 10 minutes after the movie was done to clean up
and we made $1,705.50 in gross profit. Our expenses were about $470. Plus the movie theatre
made a killing on concessions.

| hope we can have an annual movie night. It was easy and a lot of fun. Just sharing what works!

Get end-of-year fundraising in gear

December is the best month of the year for retailers and fund raisers. Holiday generosity and an
end-of-year tax deduction deadline mean that December can be your most productive month.
Here are a few ideas to make the end of the year bright for your library foundation:

e Setagoal —if you haven’t set an end-of-year fundraising goal, pick a number and go for
it. If you already have a goal, try to exceed it.

e Fire up your passion — you volunteer for your library because you believe in what it does
for your community. Excitement is contagious — if you share your passion for the library,
it will rub off on potential donors.

e Focus on individuals — often, when people think of fund raising, they think in terms of a
big grant, corporate donation or bequest. But combined, these three types of donations
only account for one-fourth of all giving. The big money — 75 percent of all giving—
comes from individual donations (Source: GivingUSA Foundation).

e Who hasn’t given? — identify your best prospects who have not made a donation in
2009 yet and invite them to support the library.



e Tame your fear — what’s the worst that can happen if you ask? If you think through
what the consequences are likely to be, the worst that will happen is a “No.” AND...

e  “No” means “Next” -- In fund raising, “No” just means you move on to the next donor
or it may be that the person you ask this time will give the next time.

e Tune up your letter — if you haven’t mailed it yet, re-read your end-of-year appeal
letter. Does it draw you in? Does it tell a great story about how the library impacts lives?
Does it sound like a human wrote it? Is it visually appealing? Or does it dwell on the dull,
dry and dense? If it’s a letter they want to read through, they’ll be more likely to give.

e Follow up — make a list of donors who should get a phone call or personal contact after
they receive their letter. Most importantly — listen to what your donors have to say.
They have their own interests and hopes for your community. Connect the library to
what matters to them.

e Taxes, taxes — most donors don’t give only for the tax break, but it does sweeten the
pot. Gently remind that donations are tax deductible.

e Thank, thank, thank — finally, thank your donors genuinely, repeatedly, graciously. And
always tell them specifically how their donation has made a difference.

Foundations going to every other month publication

The Foundations newsletter is going from monthly distribution to every other month. Look for
your next issue in January 2010. We welcome your submissions, so if you have tips or tricks you
want to share, if you've found a great fund raising resource or if you want to share a local fund
raising success story, please send it along to Susan Mark at smark@state.wy.us or Jamie Markus
at jmarku@state.wy.us.

This Wyoming Library Foundations newsletter is sent to the Wyoming county library directors for
distribution to their library foundation and library board members. Individuals interested in viewing this
can bookmark http://will.state.wy.us/slpub/foundations/index.html. Comments on the content of this
publication or contributions to share with other library foundation board members can be sent to Jamie
Markus at jmarku@state.wy.us or Susan Mark at smark@state.wy.us. Please note: Inclusion of links to
fund raising websites does not imply endorsement of their products or services.




